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OXO is a design company whose mission is "OXO is dedicated to providing innovative consumer products that make
everyday living easier." OXO was established by Sam Farber in to develop the Good Grips range of comfortable,
easy-to-use kitchen utensils. From a basic functions.

However, the kitchen utensils produced by OXO are more focused on the details. OXO is also doing
exceptionally well in the dual income, no kids DINC segments of the market, as these couples often have a
higher than average income and entertain more than their counterparts. It has since grown to over products,
including cooking, storage, cleaning, office and organizational tools. What value proposition does OXO
provide to these customers? OXO Target Market OXO is not a product line devoted entirely to those with
particular difficulties such as arthritis and dexterity problems, but rather a line developed to be easy for all
ages, abilities, strengths, and sexes to use. Brooks, N. To achieve this goal, it believes that all what it does,
including providing the correct mix of products and pricing, must be in line with these objectives Simerson, 
Value Proposition Since beginning in , OXO's marketing strategy has focused on the value proposition of
good design rather than on price. The company has made finding its products convenient for all people.
Dovleac, L. OXO Target Market OXO is not a product line devoted entirely to those with particular
difficulties such as arthritis and dexterity problems, but rather a line developed to be easy for all ages, abilities,
strengths, and sexes to use. The entrepreneurial marketing mix. OXO is making what any other sensible and
profitable company is making by publicizing on societal media sites. OXO, as an established company,
believes in controlling whatever is happening in the market, but not to imitate what others are doing, in the
market. The company has made finding its products convenient for all people. The recently formulated
marketing strategy for LF requires the development of market share over the next two years. Satisfaction
Guarantee. This is because many customers are normally comfortable with companies that offer discounts,
warranties, or gifts even if they do not come regularly Martin,  OXO has covered many different segmentation
classifications such as geographic, demographic, behavioral, and psychographic lifestyle by the philosophy of
Universal Design. Every product made by the company combines optimum use of materials, ease of
manufacture, ergonomics, and aesthetic value. At present, every participant in the market, including buyers
and sellers, are experiencing the most radical changes than ever Martin, 


