
CULTURAL FACTORS AND AMERICAS OBESITY EPIDEMIC ESSAY

Cultural factors are a contributing factor in the cause of the obesity epidemic in America as it continues to be a
reoccurring topic of conversation due to a high.

Safety issues A. Denmark has been monitoring artificial TFAs in the diets of its residents for over 30 years.
Children are rapidly getting engulfed by this pandemic every day. This trend ultimately results in increased
healthcare problems throughout their life. The epidemiology of obesity. Finally, endoscopic therapies to
promote weight loss in obese patients are already on the horizon. This epidemic has steadily increased in
American bodies for decades and researchers have tried to find the root causes of this problem. The prevalence
of obesity has increased worldwide over the past three decades. The condition has accelerated in the past thirty
to fifty years, and its health effects are devastating. Hurt Dr. In collaboration with the University of Sydney
Australia , WHO is calculating the worldwide economic impact of overweight and obesity. Fast food, while a
major contributor, is not the primary cause of the obesity epidemic in America. Based on previous experience
with the smoking epidemic, allowing the food industry to control the rate and direction of such measures will
result in inadequate or suboptimal programs. Skidmore, Sarah. Prevalence of overweight among preschool
children in the United States, through  The SPARK PE program was created in , and aims to be that resistance
against childhood obesity, with carefully planned programs in hopes of showing the youths of America that
exercise and proper nutrition can lead to a successful, healthy life SPARK. Certain public health initiatives
have helped to identify and reduce some of the factors contributing to obesity. Obesity as a health concern is
not limited to America alone, it is a serious concern among other affluent societies like European countries.
Since the s, the number of obese adults have doubled and the number of obese children have tripled. Studies
have found that children aged 3â€”6 years view, understand, and remember advertising when cartoon
characters are used. Children are weighing more than they ever have. Studies have shown how obesity in
children may start, and how it affects each and every child in America. Obesity in America is a unstoppable
epidemic.


